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Designing Model on the New Concept Development
for Defence Product Family based on Global market

Abstract

Korean defense industry’s importance is increasing in Korean economy. It
1s in need for export promotion in defence industry that develop concepts of
product family based on needs of importable countries. Therefore, the purpose
of this study is to design a model for new concepts development for Defence
Product Family based on Global Defence Market.

For this purpose, we performed the following studies:

(1) We settled the global market segment strategy by connecting T/M
Matrix and Life Cycle Theory from seeds/needs information and grouped
product technologies for realizing a product family and product markets for
launching a Defence product family.

(2) We designed the process to structure a technology and market field for
finding technology perception area and market perception area by combining
seeds/needs information.

(3) We proposed a model that designs a defence product platform as a key
of product family and derivative product concepts by testing marketability.

The outcomes of this study can be summarized as follows:

First, we proposed the process to seize technology/market opportunities
and structure concepts of product family that can succeed in the global
defence market.

Second, we emphasized the importance of a relationship between a market
and customers by the process structuring a product family for various market
fields and proposed various information being requested at each step of that
process in detail.

<Key Words> Defence Product Family, Product Platform, Derivative
Product, Global Market Segmentation
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